
Interior Design Content Kit
Strategy-led content for calm, functional homes

A selection of Instagram-first content concepts and long-form storytelling examples



Instagram Story Series: What’s Your Home Spirit?
An interactive Instagram Story concept designed to help
audiences emotionally connect with their space through
guided self-reflection.

Instead of showcasing products, this series invites
viewers to explore how their home feels and why.

Purpose
• Increase story completion and saves
• Encourage audience participation through questions
• Position the brand as thoughtful and psychology-led
• Build emotional authority, not just visual appeal

Additional slides intentionally blurred to protect full concept strategy.



Educational Carousel: Design Psychology in Practice
This carousel is designed to translate interior psychology into accessible, actionable insights.

Each slide follows a structured narrative flow: Hook → Insight → Emotional Relevance → Practical Shift.

Additional slides are available upon request to protect the full concept strategy.



Editorial-Style Caption 

Long-form editorial content designed to deepen
trust and elevate brand positioning beyond
social media.
This piece explores how lighting, layout, and
visual balance affect the nervous system, and
how subtle adjustments can transform how a
space feels.
Rather than focusing only on aesthetics, the
content frames interior design as emotional
architecture.

Strategic Value
• Builds authority beyond Instagram
• Strengthens brand credibility
• Supports higher-value client positioning
• Demonstrates depth of thinking


